LETTERSPACING
(REVIEW)



Kerning

tracking

leading



kerning an adjustment of spacing between two
specific letters.

tracking

leading



kerning an adjustment of spacing between two
specific letters.

tracking the overall spacing between letters 1n a
block of text or word (letterspacing)

leading



Kerning

tracking

leading

an adjustment of spacing between two
specific letters.

the overall spacing between letters 1n a
block of text or word (letterspacing)

The distance from the baseline of one
line of type to another (line spacing)



kerning an adjustment of spacing between two
specific letters.

Keyboard shortcut: Option + Arrow Keys



kerning an adjustment of spacing between two
specific letters.

Kerning must be done optically, not
mathematically. Use your eyes, not
your ruler



kerning an adjustment of spacing between two
specific letters.

oo ol i

Round next to round Round next to straight straight to straight
CLOSEST MEDIUM FURTHEST



kerning an adjustment of spacing between two
specific letters.

Typically, the default kerning for a typeface will be
made for smaller, text sizes. (7pt to 14pt) For larger
sizes, like headlines, you will have to tighten the
overall letterspacing.

A good quality typeface will require minimal kerning,
but you should still check to see if it is necessary. If
you find yourself manually kerning a lot of letter pairs,
you re probably using a poor quality typeface.



tracking the overall spacing between letters 1n a
block of text or word (letterspacing)

Keyboard shortcut: Option + Arrow Keys



tracking the overall spacing between letters 1n a
block of text or word (letterspacing)

Letterspacing

Letterspacing



leading The distance from the baseline of one
line of type to another (line spacing)

Keyboard shortcut: Option + Arrow Keys



leading The distance from the baseline of one
line of type to another (line spacing)

The default setting in most layout and
imaging software is 120 percent of the
type size. (10pt / 12pt)



leading

The distance from the baseline of one

line of type to another (line spacing)
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Twee banh m1 whatever

pork belly selfies, kale chips
kickstarter authentic +1 8-bit
green juice lo-fi. Offal poke
enamel pin subway tile, freegan
salvia hashtag neutra kombucha
next level. Chillwave mlkshk
literally church-key raw denim.
Hot chicken post-ironic raclette
vice vexillologist tattooed
narwhal. YOLO cloud bread
tilde hammock af woke venmo
freegan farm-to-table. DIY
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Twee banh mi1 whatever

pork belly selfies, kale chips
kickstarter authentic +1 8-bit
green juice lo-fi. Offal poke
enamel pin subway tile, freegan
salvia hashtag neutra kombucha
next level. Chillwave mlkshk
literally church-key raw denim.
Hot chicken post-ironic raclette
vice vexillologist tattooed
narwhal. YOLO cloud bread
tilde hammock af woke venmo
freegan farm-to-table. DIY
copper mug quinoa neutra hell

of. Fashion axe williamsburg

36/62

Twee banh m1 whatever

pork belly selfies, kale chips
kickstarter authentic +1 8-bit
green juice lo-fi. Offal poke
enamel pin subway tile, freegan
salvia hashtag neutra kombucha
next level. Chillwave mlkshk
literally church-key raw denim.

Hot chicken post-1ronic raclette



leading

The distance from the baseline of one
line of type to another (line spacing)

Reducing the standard distance creates a denser
typographic color, while risking collisions
between ascenders and descenders. Expanding
the line spacing creates a lighter, more open
text block. As leading increases, lines of type
become independent graphic elements rather
than parts of an overall visual shape and texture.
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LOGOS
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“CORPORATE IDENTITY”
~1950s



Paul Rand o Saul Bass . Massimo Vignelli
1914-1996 1920-1996 1931-2014
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E_ramgles and combinations of the Arrow,
directional information gand
coler coded idemtification

1. Sltuation directing left toall tralns

. Diractional situnation whara the exitis to the
lett as well as ta the right.

3. Situation greselecting the llow pattern i
avoild traffic jam

'r.:ugl'u‘.

4, Siteation at corridor infersection. e a5
2 braneh

ahead for lines EE N Q8, BA. Far ling
1o the right

Noto: When there is a change of direction
Indicated on \he same sign to avold confusion
inera shouid be 8 blank module 1" % 1° 1o
saparate the two directions. (ses 4)

—

Maw York City Transit Authority

Graphics Standards Manual
1870

Unimark International
Consultant Designers

Examples and combinations of the Arraw, directional
information and color coded identification
Page 59




wes dendity guidelines 1" Wisued lareguoge " wes Ideniity guidelines. E ] Visal knguage n
FUL o Five colors are used to create our full- bbbt oot B e o TN Sl At the heart of our organizafion is the Pt S
color symbol, derived from our species’ onplcobos. Mroudbey  on b fkining s WITH PHOTO wildlife we protect—this symbol variction et i e e dfom o fuhs el
. - i " o 5 g pulled di the image. . Thi i
environments—sky, land, and aquatic. s s i i allows us to bring that notion forward. : it i el
This symbol should be used when and o overlopping color,
wherever possible.
PRIMARY COLOR SYSTEM SECONDARY COLOR SYSTEM
Hrplamstian rplasatus g
g apiay oo s
b oy Tt st e bt pindrnrr
[, S —— it ey Ty e s b el
g ariongly [y thas [ of e paletis n ong paan.
wes [YS— 2t Vel languoge 2 wes Mantity gidelics 34 Visal lenguoge Y
oo Examples of two-color symbol variations oty | gl oo o tocome  Any combination of the symbol and st s
WITH PHOTO with corresponding photography. | Markgting deportment betore typography is considered a logotype. 1o secrotn the logetypa by
" mentation, {f . . i N
rpibicitl il oty The following pages outline these i~

various possibilities.

w inldlife ,
nservation
ciety

333

b e

ynbol Wordmark
Logotypes
4 our company
umhcs'r'ﬂm‘“‘“u an
othver graphic h""‘”““"m':ﬁt;:few:mwm"‘”“ L~
marks clear of ar hed  namé - they have wes ety muidsines & [Cpe— 0 wes ety guidelines N Wrand arhbedturs 7
“mw(mmuwﬂ‘”’“ Asion zont has peen establs changed in any WIY- LoGt
, an exd he -0C
o, To reguiate this, 30 KR L e indicates LocGo ; ; ] ; 1
'.mamww”;:‘f;::ﬂmmwm“ positens 0 LOGO B Colored Version Pl Our business cards are two-sided. The . e Expanding our core brand info the WCS Jopammorcnaim il o paties g e
closest any other 23 LOGO Colored Version '| l, front will include a tight crop of our two- w Py Cotoan family is crucial. To do this, we have Comarvaon SocyPark'  Cansarvion Sociely Progront
|I color symbol with photography. The images s G sty developed a system that explicitly identifies PR e el
oes! are re-cropped 1o better fit the format. B, 1Y 1000 US4 any park or program as a part of the
ass ) eyt S Wildlife Conservation Society. |
S WSk
NLINC= |
: e
DESIGN. | =
x Wi Comnint
e —— e i
our *focused o, MY 10860 U3 Tuturs feavy.

= DESIGN.INC sotestion

THentirioation
lines are

-DESIGN.'INC

i g
M TIRASE TARO B TINIE) 4444
S Wk

sec 1n Fuvuen
| Hodtus. .
LOGO SIZES ——————— | 5
MINIMUM e = :
__________._—-—-—'—'_'_-_-_. ety =
e pefinition "romlkmﬂ"“ mm*'m“:w FullLogo o _ i Comiatia
: . i
CLEARSPACE : g shoutdbesurounded BLC o ogo and dnideltin Winimym Slze: 20mm 333
UEsm e i a5 Jasn a5 0 tospn b
Whenever you pslliliy and Impac = weight/ -
roensure ity ada this [Clearspacs 9 | | ) Broms, NY 108501154
FullLogs withelear 5pace i should inv cki wcronys a5
i elemants of any -] Logstypar - . : =
Hograph T porema srboglize e e . i ik
Toné. o e 1 i inforaation 3 Frogran names
e o R R R L Logosymbtl LA e ee yperac. i
1 o B T e X Wi imum S “mm. o) s B SR
Futurs Book: e ke 3ot
75710 Py pramies 2y Pragrem Condinan
o e 718 456 7290 D: 718 03 4a4a Tines wre sat 5
g e by su Futurs =
% - Broes, NY 10660 USA. Medlus. =
Shown i 1B 45 e [ FIB 333 4444
: i Soow sien sty o




Three' main types:
1. wordmark

2. 1con/badge
3. flexible

1. This is a loose grouping — the edges are flexible and some
logos can fall between or include all types.



1. Wordmark
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Glossier. MoOMA VICELAND
€Te gle blamingdalers Mobil

verizon/ amazon Fed -x.




2. Icon/Badge

@ O . mastercard.
®

/] L N,
::;G = C/)V(y) ﬁ:




3. Flexible / Brand system




3. Flexible / Brand system

THE THE

NEVV NEVV
SCHOOL SCHOOL
LBERAL Endléi@r?VE VWWRITING
MIANAGEMENT MEDIA STUDIES
MEDIA & TECHNOLOGY LANGUAGES
PERFORMING ARTS ADULT BACHELORS
SOCIAL RESEARCH
THE THE
NEWVV NEWVV
PARSONS T IJAZZ
THE THE
NEVV NEWV
~ VIANNES ~ MILANO

THE

“DRANVIA

THE

THE
NEWVVY

““SERFORMING - PARSONS
ARTS PARIS

Art £t ért Art Art Art
art firt Art Art Art Art
Jrt art Art Lrt Art Art
Art rt Art At Brt &t

USA USA USA
TODAY TODAY TODAY
NEWS. MONEY. SPORTS.
USA USA USA
TODAY TODAY TODAY
LIFE. TECH. TRAVEL.
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3. Flexible / Brand system




Coherency,
not consistency.




Logos can come to
represent larger 1deas
but are born meaningless.



A logo,

when used within a
system, overtime becomes

a brand.
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hikewomen &
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& NIKE BASKETBALL




The Ten: ! Air -\s
* Nike Air Presto lee Alr Max 90, lee Air

#__ Force 1, Nike Air VaporMax,

°Nike Hyperdunk, "‘Nike Zoom -

X Vaporfly, > Converse Chuck

e — e e e

Taylor Nike Blazer, " Nike Air Max 97.
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1. simple
2. work 1n black/white
3. standarized

4. applied everywhere




“works the same
on a billboard and
a business card”




